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The purpose of studying the educational discipline «Business value management» is to acquire theoretical knowledge and acquire practical skills in the field of business value management.

Interdisciplinary connections: the study of this discipline is directly based on the basic knowledge and skills acquired by the applicant at other levels of education and determined during the professional entrance test as sufficient for studying at the «master's» educational level

[bookmark: _Hlk36634941]Contents:
Content module 1. Cost and Market Approaches to Business Valuation.
Content module 2. Income Approach to Business Valuation.
Content module 3. Value-Based Management for Increasing Business Worth.

Programme learning outcomes: PLO 1. Adapt and show initiative and independence in situations that arise in professional activity.                              PLO 5. Professionally, in full and with creative self-realization to perform tasks in the field of entrepreneurship and trade. PLO 8. Evaluate products, goods, services, as well as processes taking place in business and trade structures, and draw appropriate conclusions for making management decisions. PLO 9 Develop and make decisions aimed at ensuring the efficiency of economic entities in the field of business and trade activities.

Learning outcomes:
LO 1.1 Choose business valuation methods and valuation procedures, depending on the features of the valuation object and other specific conditions;
LO 5.1 Analyze the current state of the business, based on the available information;
LO 5.2 Determine prospective economic benefits generated by the business in the interests of owners and other interested parties;
LO 8.1 Apply income approach methods to business valuation;
LO 8.2 Use methods of cost and market approaches to business valuation;
LO 9.1 To justify measures aimed at increasing the value of the business in the interests of its owners and other interested parties;
LO 9.2 Develop proposals for the implementation of management aimed at increasing business value.

Teaching methods: verbal, visual, practical (theoretical, analytical, calculation), independent work; discussion, presentation, interactive work in teams.

Methods of control and the procedure for assessing learning outcomes:
Current control methods are:
– oral or written survey;
– written control;
- verification of tasks for independent work and stages of CGW;
– testing in a virtual educational environment on the MOODLE platform https://dl.kname.edu.ua/course/view.php?id=797, Office 365, Teams;
- problem solving.
Methods of modular control (by content modules):
- testing in a virtual educational environment on the MOODLE, Office 365, Teams platform.
Methods of final semester control: carried out in writing, using the MS Teams software product or in a virtual educational environment on the MOODLE, Office 365, Teams platform. The tickets contain two theoretical questions and a practical task.

Material and technical and information support:

Methodical support
ID of the distance course of the discipline in the virtual educational environment on the MOODLE platform of the KhNUMG named after O.M. Beketov https://dl.kname.edu.ua/course/view.php?id=797
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Distance learning platform Moodle, Office 365, Teams.
